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„Europe and its citizens should realise 
that their way of life is under threat but 

also that the path to prosperity  
through research and innovation is 

open if large scale action is taken now 
by their leaders before it is too late.” 

(Creating an Innovative Europe – Esko Aho report, ES, 2006)



We want to create an Innovation Nation
because Britain can only prosper in a globalised 

economy if we unlock the talents of all of our 
people. 

We aim to build an Innovation Nation in which 
innovation thrives at all levels – individuals, 

communities and regions. 

(Innovation Nation – UK, 2008)



For the past 25 years, we have optimized 
our organizations for efficiency and 

quality. 

Over the next quarter century, we must 
optimize our entire society for innovation

(Innovate America - USA, 2005)



Esko Aho, speach on the Openning  
Conference of the  European year 
of Creativity and Innovation, 
Prague, January 7, 2009

EUROPEAN 
COMMISSION HAS 
ANNOUNCED THE  
YEAR 2009 AS A 
YEAR OF 
CREATIVITY AND 
INNOVATION



• creativity and innovation are the key elements of the 
future of Europe

•the crisis is simultaneously a great opportunity to make 
reforms necessary for the future of Europe

• education is a key factor for creation of the knowledge-
driven society in Europe; our education system is still 
tailored for industrial society and it is important to reform 
radically our education system so that it can meat the 
requirements of knowledge-driven society

Esko Aho, 2009
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• cutting R&D&I spending in today’s economic situation is 
like eating seed potatoes

• we need more collaboration and more partnerships 
between academia-business –government (triple helix)
on local and international level

Esko Aho, 2009
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• innovation includes always a risk – doing things in a 
different way includes always a risk



• we have to understand that innovation requires certain 
freedom of action and certain flexibility; bureaucratic 
obstacles should be removed

Esko Aho, 2009
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• one of my favorite interpretations what is a real essence 
of innovation is the story I heard from Sweden VINNOVA  
president used that phrase, he said that there is one 
major difference between R&D spending and innovation:
R&D spending is actually transforming money to 
knowledge and innovation is transforming knowledge to 
money, but not only money but well being and good 
human life as well.
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1 – Incremental innovation ( improvement of 
products  in small steps – 3-5  innovations per 
year; typical development of SMEs)

2 – progresssive innovation ( development in 
larger steps - 1-2  years;  considerable 
improvement of products, e.g., fuel injection, air
bags, CD,  e-banking, etc.)     

3 – radical innovation (development in one throw
– 5-10 years, new product is created, e.g., 
transistor,  microprocessor,  internet, GPS, new 
vaccines – penicillin, etc.)

DYNAMICS OF INNOVATION
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I3 =  intuition x intellect x innovation

Innovation is not about technologies – it 
is about people

Innovation is what differentiates a leader 
from a follower

World Summit on Innovation 
– Dubai, UAE, 2008







The world is moving to a new rhythm. To be at 
the forefront of this new world, Europe needs 
to become more creative and innovative. 

To be creative means to imagine something 
that did not exist before and to look for new 
solutions and forms. 

To be innovative means to introduce change in 
society and in the economy.  

Manifesto. European Ambassadors for Creativity and Innovation, 2009



The need for change is urgent. Europe 
and its Member States must give full 

attention to creativity and 
innovation now in order to find a 
way out of the current stalemate

Manifesto. European Ambassadors for Creativity and Innovation, 2009


